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The purpose of this assignment is to increase your knowledge of marketing as you are planning to solve a problem or develop a product for your final project. Submit individually on time a one-
page written reflection after watching the videos of "Marketing Management." Summarize three main points with examples from at least 5 videos of your choice. The 15 videos cover: (1)
introduction to marketing, (2) marketing strategic planning, and (3) marketing research.

®hEis

Introduction to Marketing - Introduction
What is Marketing?

What is Marketed?

Marketing core concepts (1)

Marketing core concepts (2)
Introduction

Value chain

Corporate and division strategic planning
Business unit and product

Problem statement (1)

Problem statement (2)

Marketing research process (1
Marketing research process (2]
Marketing research process (3|
Marketing research process (4]
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https://youtu.be/oJYSBKIQXc8?si=w8_YTvLpOJJ1zKPd
https://youtu.be/1eenaRCGXMA?si=iXtm6BGi7TWu20Gey
https://youtu.be/FgNR30RBqqs?si=HkMOutD1C9UMDSOm
https://youtu.be/mholg46QYW4?si=V12-LaGc8nCFX1GQ
https://youtu.be/OHIcFtwddzM?si=0G-RLZYMNsPxLs2p
https://youtu.be/bY45Smk_s5k?si=q04T_L-vku2fd9kL
https://youtu.be/jC6hLfUk-LM?si=iev1Z9BtR7NyJKi6
https://youtu.be/gaCpOReDhcg?si=0J05Zr3pPo59KTjF
https://youtu.be/A4SILmNugd0?si=PuaLUoOQ4udvYUcr
https://youtu.be/WRKXNe4EldI?si=RtSkJnALNJiRAz_O
https://youtu.be/IsxBBBqgXto?si=fb8P-1_TQ2GX4w--
https://youtu.be/rXEUZKTAbis?si=KhE3P4jZCs_phXfP
https://youtu.be/i1fhGQ71kVk?si=AP2zjtv-jZykqhQY
https://youtu.be/1VGB2UYJIhM?si=-LiPOVTXitEqFKuN
https://youtu.be/F4VD-TRyRjk?si=NObrzadnH3b0T_o8
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The purpose of this assignment is to increase your knowledge of marketing as you are planning to

solve a problem or develop a product for your final project. Submit individually on time a one-

page written reflection after watching the videos of "Marketing Management." Summarize three

main points with examples from at least 5 videos of your choice. The 15 videos cover: (1)
introduction to marketing, (2) marketing strategic planning, and (3) marketing research.
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